
 
 

Cumulus Media-San Francisco Radio Stations 
Partner With Local Businesses to Drive Over 

$250,000 in Listener Donations Benefiting  
North Bay Wildfire Victims 

 

TEXT TO DONATE NOW! 
 
SAN FRANCISCO, CA, October 19, 2017 – Cumulus Media-San Francisco announces 
that it has engaged listeners of its six popular radio stations - KFOG, KGO, KNBR, 
KSAN, KSFO, and KTCT – to raise over $250,000 for the Bay Area Fire Relief Fund 
since Friday, October 13, 2017, bringing much-needed relief to victims of the massive 
Northern California wildfires. The wildfires destroyed homes displacing thousands of 
Northern Californians and scorched areas including Sonoma, Napa and Mendocino 
counties, with 42 people reported to have perished in the fires, and more than 58 people 
still missing. Cumulus Media’s San Francisco radio stations have partnered with local 
businesses to launch a major two-week relief drive, where businesses match up to 
$10,000 per day in cash donations raised by the stations’ listeners, driving big 
momentum for the fundraising effort. 100% of funds raised by the drive will go to local 
North Bay fire relief. Cumulus San Francisco has already disbursed $150,000 between 
the Northern California Chapter of the Red Cross and to the United Way Bay Area.  
 
Cumulus Media-San Francisco has established a PayPal account exclusively 
for donations. Those wishing to donate to the Bay Area Fire Relief Fund with a credit 
card, debit card or PayPal account will text one of the following keywords to 77948 to 
make a secure donation: “KNBR”, “KGO810”, “KFOG”, “BONE” or “KSFO”. Relief 
agencies are requesting cash donations over hard goods at this time. Those preferring 
to donate via check, should make their checks payable to the Red Cross or United 
Way while indicating Bay Area Fire Relief Fund in the memo line. 
 
Chilton Auto Body kicked off the fundraising on Friday, October 13, by matching 
$25,000 in listener donations, while Cumulus Media transported critical supplies 
donated by listeners to affected areas multiple times throughout last weekend. Over the 
next two weeks, other business leaders matching funds raised by Cumulus Media-San 
Francisco include: Handlery Hotel; Dolan Law; Hanson Bridgett; Ooma; Cal Bank of 
Commerce; Bay to Breakers; RW Garcia; and The Home Consignment Center. 
Additionally Mike Lindell, founder of MyPillow and his team in Chaska, Minnesota, 
donated 3,000 pillows to support the Northern California families who were victims of 
the wildfires. Cumulus Media-San Francisco and its partners have held collection events 
since the fundraiser’s launch, drawing voluminous crowds at locations including 
Westfield Oakridge in San Jose and Stonestown Galleria in San Francisco. The drive 



continues tomorrow, Friday, October 20th, as KGO 810 collects gift cards and new, 
unused items from listeners at Blind Scream Haunted House in Rohnert Park from 
4:00pm-7:00p.m.  
 
Justin Wittmayer, Vice President/Market Manager, Cumulus Media-San Francisco, said: 
“We are doing everything we can to raise awareness and donations for the North Bay 
fire victims. We activated a text-to-donate line last week that has driven over $250,000 
in donations with a goal of raising $500,000. We’d like to thank our incredible 
employees for leading the charge, our advertising partners who’ve offered to match 
daily listener donations, and our truly generous and big-hearted listeners. This 
compounding effect has really engaged our audience to get involved and continues to 
build momentum for much-needed donations. We have a long road ahead of us and 
plan to stay involved to positively impact those affected as long as we are needed.”    
 
Following the initial two-week relief drive, KGO 810 will host a benefit Holiday Comedy 
Show & Toy Drive in early December. The station will collect new and unwrapped toys 
for children who lost all of their toys in the North Bay Fires. Further details on the 
Holiday Comedy Show & Toy Drive are forthcoming from Cumulus Media-San 
Francisco.  
 
About Cumulus Media  
A leader in the radio broadcasting industry, Cumulus Media 
(NASDAQ:CMLS) combines high-quality local programming with iconic, nationally 
syndicated media, sports and entertainment brands to deliver premium content choices 
to the 245 million people reached each week through its 447 owned-and-operated 
stations broadcasting in 90 US media markets (including eight of the top 10), 8,000 
broadcast radio stations affiliated with its Westwood One network and numerous digital 
channels. Together, the Cumulus/Westwood One platforms make Cumulus Media one 
of the few media companies that can provide advertisers with national reach and local 
impact. Cumulus/Westwood One is the exclusive radio broadcast partner to some of the 
largest brands in sports, entertainment, news, and talk, including the NFL, the NCAA, 
the Masters, the Olympics, the GRAMMYs, the Academy of Country Music Awards, the 
American Music Awards, the Billboard Music Awards, Westwood One News, and more. 
Additionally, it is the nation's leading provider of country music and lifestyle content 
through its NASH brand, which serves country fans nationwide through radio 
programming, exclusive digital content, and live events. For more information, 
visit www.cumulus.com. 
 
Contact: Lisa Dollinger, Dollinger Strategic Communication for Cumulus Media, 
512.633.4084, lisa@dollcomm.com.  
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